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Keystone University Research Corporation, a research and consulting organization, has an opening for a 
Research Analyst position in Erie, Pennsylvania. The position requires a bachelor’s degree or foreign 
equivalent in business administration, statistics, sociology or related and a minimum of two years related 
experience. Candidate must possess at least one year of experience with statistical analysis and SPSS 
software, and conducting business- or social science-related research. Please forward resume to: KURC, 
Attention: Vice President, Job ID: 7448, 3823 West 12th Street, Erie, PA 16505. EOE. No Emails. 
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